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All materials including but not limited to visual images in any format, authored by us, remain our exclusive property and to which we hereby assert all rights of intellectual property including copyright and they may not be copied, stored or transmitted by
you to any third party or be used by you in any manner of way now or in the future without our express permission in writing. All materials owned by us must be returned to us upon first demand.
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Rty Isabella Burley, creative director Rob Ol
.y - Spencer and art director Jamie Reid, witk
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e v home of London Fashion Week — but exists as
an essential gathering place for groundbreakmg
collaborations between the industry’s most
agenda-setting writers, image-makers and
stylists from across the World
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These are cover
stories that start
conversations:

Rihanna shot after-dark by
Harley Weir, a portfolio of young
US gun control activists shot by
Ryan McGinley, a special guest
edit by activist and whistle blower
Chelsea Manning (who also
ouest-edited a section of the
magazine), and Lana del Rey in
conversation with Courtney

Love, shot by Charlotte Wales.

Celebrating the collision of
fashion and youth culture, the
magazine showcases pioneering
photography, in-depth
storytelling and visual
experimentation, with high-level
collaborations from all creative
worlds: names like:

Nobuwyoshi Araki, Viviane Sassen,
Torbyorn Rodland, Mario Sorrentt,
Amandla Stenberg, Willow Smith,
Fuliet Facques, Ribanna, Durga
Chew-Bose, Dev Hynes, Bjork, Sofia
Coppola, Martine Syms, and

Vivienne Westwood.
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Dazed’s social media network reaches a powerful glob?
audience of influential and connected style leaders.

Beyond their power as consumers, our audience are the most
socially-aware, tech-savvy and radical in decades. They are
defining an era and continue to drive the force for an ever-

changing face of pop culture.

Our highly innovative editorial approach ensures we are an
authority on social- first content. We have the ability to launch
and scale social platforms whilst retaining brand authenticity,
consistency and relatability for the audience.
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Dazed Social Stats
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Facebook Dazed Instagram Twitter Youtube Tumblr Pintrest

1.1 million+ 2.8 million+ 1.28 million+ 155,000+ 135,000+ 135,000+

Dazed Global IYIc_:ntth Reach
60 million+

‘impressions across editorial, social (paid &organic) and digital display



Dazed Social Post Rates

Facebook Organic Link Post £5,000

Facebook Organic Video Post £6,000

Facebook Live Posts £10,000

Instagram Organic Post £10,000

Instagram Organic Video Post £10,000
Instagram Live Posts£10,000

Instagram Story £14,400

Twitter Post £1,000

Youtube Post £2,000

Dazed Fashion Instagram Organic Post £10,000
Dazed Fashion Instagram Organic Video Post £10,000

Dazed Fashion Instagram Story £14,000




There are three ways of working with us:

MEDIA AND ADVERTISING CONTENT PARTNERSHIPS CREATIVE SERVICES

o ——— -

i — - T—
‘- ﬂ
o % D

»
e
-
)

18-20 Jan 2
pworth Wa

Native, rich-media and video, Content sponsorship and co- White label creative, content
advertising targeted to the specific creation of branded content and strategy ideated with the
Dazed Media demographics, programmes, activated natively Dazed Media audience in mind.

display and print specials. across the Dazed Media ecosystem.



CONTACT

partnerships@dazedmedia.com

+44 (0) 207 336 0766

DAZED
MEDIA


mailto:allegra.faggionato@dazedmedia.com




