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The world’s leading fashion and culture publisher.



OUR MISSION

Empowering youth through creativity.



EMPOWERING YOUTH THROUGH CREATIVITY.



“Dazed has survived – even thrived – by doing all the things that creative  
Britain is good at... Successful magazines don’t just reflect the times around  

them, they also help shape the times. And that’s what’s Dazed has done.”
THE GUARDIAN



Advertising solutions 
- standard media and  

programmatic.

Social media and 
content strategy

Editorial and 
branded content 

insights

Planning and  
activation strategy

Franchise, section,  
channel and 

vertical  
sponsorship

Project and account  
management

Digital design 
and innovation 

studio

Editorial and 
branded content 

insights

Dazed Media works with agencies and clients to successfully realise media 
projects, from advertising solutions through to brand platform launches, social 
strategy, sponsorship and more.



ANOTHER MAN MAGAZINE

Another Man is the ultimate style reference for modern influencers and 
pioneers. This biannual publication not only reflects every season in luxury 
fashion, it captures the cultural zeitgeist at large and dictates future trends.  

The unparalleled success of Another Man is a direct result of its close links to 
key players within the worlds of fashion, film, music and art – an invaluable 
network built up over 12 years. In today’s fast moving, 24-hour media 
environment, the magazine understands that intelligently curated and edited 
content is more important than ever. 



PROFILE

35% earn £115k – £190k  
133% above average 

INCOME READERSHIP

32% ....................................Women  

68% ....................................Men  

80% ............ Spend on clothing (45% above average)  
40% ………… Spend on grooming (60% above average) 

Another Man’s readers are the core market for high fashion and luxury goods 
brands. These readers are high-flying, educated and international, 
associating themselves with high culture. Another Man reflects their passion 
for all things fashion, art and literature.

AGE

32% .........................18-24 yrs  
58% …………………… 25-44 yrs  
10% .......................  45+  



Skepta, Harry Styles, David Beckham, Robert Pattinson, Keith Richards, Alex 
Turner, Joaquin Phoenix, Willem Dafoe, Bobby Gillespie, Jack White, Viggo 
Mortensen, Tom Ford, Cillian Murphy... Whether they are established names or 
rising talent, all Another Man’s cover stars are men of substance, shot by leading 
photographers and interviewed by award-winning writers.

CONTENT

FASHION

FEATURES

The magazine’s loyal fanbase rely on each issue of Another Man to provide the 
season’s most defining, directional menswear shoots anywhere in the world, 
created by the biggest names working in the industry today.

From in-depth features with Hollywood stars and book extracts from celebrated 
authors to round table discussions with cultural figures, Another Man’s sharp 
editorial marks it out as the thinking man’s style magazine.



A 20-page section of beautiful imagery and interview profiles focusing on 
accessories, products, fragrances and fashion details from emerging craftsman 
and big brands alike.

DIGEST

CENTREFOLD

ARCHIVE

A regular project starring a modern iconic woman. Previous pin-ups have 
included Lana del Rey photographed by Alasdair McLellan, Kate Moss shot by 
Nick Knight and Lindsey Wixson shot by Hedi Slimane.

A 32-page document devoted to stories and characters that have inspired the 
issue. From the book collection of cult director John Waters and the Swinging 
Sixties wardrobe of peacock pioneer Prince Stash to a Triumph motorbike 
customised by Another Man, each feature is a rarefied treasure.  



TALENT 

For each issue, Another Man calls on an unrivalled roll call of leading 
photographers - from Willy Vanderperre and Alasdair McLellan to Harley Weir 
and Collier Schorr - to collaborate with styling legends like Alister Mackie and 
Katy England. 

Alongside regular contributions from a hotbed of internationally respected 
fashion writers, Another Man commission’s exclusive writing and cultural icons. 
Previous highlights include Harry Styles interviewed by Sit Paul McCartney and 
Chelsea Handler; Patti smith’s cover story of Michael Pit; and Skepta’s self-
penned start of his search for inner peace.



Our premium placements have been designed for 
maximum impact and ensure advertisers have 100% 
share of voice on page.

PRINT RATE CARD 

1ST DPS 
£42,782 

DPS SPECIFIED POSITION 
£37,383 

DPS RUN OF MAGAZINE 
£33,755 

FACING CONTENTS/MASTHEAD 
£24,533 

PAGE SPECIFIED POSITION 
£23,682 

PAGE RUN OF MAGAZINE 
£22,958 

OUTSIDE BACK COVER 
£56,914 

8 PAGE CAMPAIGN SHOWCASE 
£145,612 

6 PAGE CAMPAIGN SHOWCASE 
£108,329

4 PAGE CAMPAIGN SHOWCASE 
£73,005 
  

REVERSE COVER GATEFOLD (DPS) 
£124,118 

IFC GATEFOLD - 4 PAGES 
£150,567 

BARN DOOR 
£156,975 

STANDARD 4 PAGE GATEFOLD 
£115,194 

MACHINE INSERTS (PER 1,000) 
£114 per 1,000 

HAND INSERTS (PER 1,000) 
£171 per 1,000 

PRINT RATE CARD 



ANOTHERMAN.COM

Updated daily, Another Man’s website delivers original, opinionated and  
of-the-moment stories; interviews with leading figures from the realms of  
fashion, music, art, photography and film – from pop cultural pioneers such  
as Troye Sivan and Matty Healy, to underground heroes like John Waters and  
Peter De Potter; compelling photo stories from the world’s most exciting 
emerging and established image-makers; practical guides on fashion and 
lifestyle topics; and daily news stories from the frontline of fashion and culture.

UNIQUE USERS - 150,000 
PAGEVIEWS - 500,000 
MOBILE 55% DESKTOP 40% TABLET 5% 
AVERAGE SESSION TIME 2:00

http://anotherman.com


ROS Units: 
Leaderboard (728 x 90 pixels) 
£37 CPM 

HPU (300 x 600 pixels) 
£72 CPM 

Mobile Banner (320 x 50 pixels) 
£28 CPM 

MPU (300 x 250 pixels) 
£42 CPM 

Premium Roadblock:  
Megabanner (1110 x 210 pixels) 
£82 CPM

Leaderboard (728 x 90 pixels) 
£37 CPM 

HPU (300 x 600 pixels) 
£72 CPM 

Mobile Banner (320 x 50 pixels) 
£28 CPM 

MPU (300 x 250 pixels) 
£42 CPM 

Premium Takeover: 
Bespoke Header Unit (2000 x 1000 pixels) 
£110 CPM

Superbillboard (1110 x 400 pixels) 
£82 CPM 

Leaderboard (728 x 90 pixels) 
£37 CPM 

HPU (300 x 600 pixels) 
£72 CPM 

Mobile Banner (320 x 50 pixels) 
£28 CPM 

MPU (300 x 250 pixels) 
£42 CPM

Our premium placements have been designed for maximum impact  
and ensure advertisers have 100% share of voice on page. 

DIGITAL RATE CARD 



Facebook: 
18,000+ 

Instagram: 247,000+ Twitter: 11,000+  Tumblr: 50,000+ Pinterest: 310,000+ Youtube: 15,000+  

Another Man’s social media network comprises a powerful and engaged global audience of influential 
style leaders.  

Employing a social-first and Instagram focused publishing strategy, Another Man maintains a dynamic 
and reactive conversation with its followers, inviting debate, discussion and involvement at every level.  

Leveraging this powerful network allows AnOther a 24/7 platform through which to disseminate 
campaigns, amplify stories, maximise interaction and multiply visibility.  

SOCIAL MEDIA

AnOtherMan Global Monthly Reach 
850,000+ 

*impressions across editorial, social (paid &organic) and digital display



Another Man Social Rates

Facebook Organic Link Post £5,000 

Facebook Organic Video Post £6,000 

Instagram Organic Post £8,000 

Instagram Organic Video Post £8,000 

Instagram Story £12,000 



THERE ARE THREE WAYS TO WORK WITH US:

MEDIA AND ADVERTISING

Native, rich-media and 
video,  advertising targeted 
to the specific  Dazed 
Media demographics, 
display  and print specials.

CONTENT PARTNERSHIPS

Content sponsorship and co-
creation  of branded content 
programmes,  activated 
natively across the Dazed  
Media ecosystem.

CREATIVE SERVICES

White label creative, 
content and  strategy 
ideated with the Dazed  
Media audience in mind.
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Contact 

partnerships@dazedmedia.com 
+44 (0) 207 336 0766

mailto:allegra.faggionato@dazedmedia.com



